Type Logos

From the Robin Williams Design Workshop: second Edition




All Type Logos

You can create
incredible variety
using one main
typeface
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Combine Typefaces
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Chromalech

This combination uses two members Lj the same I)pf[ur Cl zarﬁur

one is black italic and the other is bold italic. There is a bit of contrast

between the two words, but not moug/: to be g_f/irliw.

Chromalech

This combination uses two dzr/‘mnr sans serifs (Frutiger and
Avant (,ardw They are slzg djjmmr hut f*m'r t/‘r same size,
m‘rg/]t, and structure ( monmwg/:r strok ); these similarities
create a conflict instead of a contrast.

CHROMATECH

This combination uses two f]ifff’?’[’llt sxr_{fs (Cammond and Crrsn:‘
T/:c_\' are &ommv}ml dl'ff(’rmt‘ [ntl [mr/: fan"s have serifs, a lrlodt‘mft‘
thick / thin wz‘ig/)r slaifr in the slmkfs, and both parts of this word
are in all caps in the same size; these similarities create a rorﬂirr
instead of a contrast.

rorroa Occh

This combination uses two different scripts (Bickham Script and
Redonda Fancy) T/A\ are somewhat dxf“n rent, but lm//* aces bave
a thick /thin weight \}'If[ curly shapes, hand-scripted )‘ouns and
they’re about //:r same size; these similarities create a conflict.

Contrasting Fonts (GOOD)

ChromaTech

This combination uses two different weights of the same sans serif typeface
(Frutiger). /{/r/:ougk t/:tj\* are from the mrm‘»ﬂmllly\'_ the Lﬁ[ﬂ'rmrﬁ in weight
(thickness of the strokes) is so strong it creates a great contrast. If we combined
the medium weight with the heavy weight, the contrast would not be so effective.

Chromalec

This combination is also two members of the saz)lcfazilil)' ((,‘]m;farf/"l‘
The contrast comes from differences in weight (thickness), structure
fv,\'}nmdm' vs. condensed), and form (italic vs. roman), with a little
contrast of color thrown in.

Chromarec

This combination uses a modern face (Quirinus) and a sans serif
(Frutiger). The contrast is in form (caps vs. lowercase), size (the caps
are the size of the x-/;ur;g/,‘{/\'. wﬁlg/}l, and structure ;fsm‘ious thick /thin vs.
monoweight strokes, plus serif vs. sans serif). The choice of color contrast
is deliberate: cool colors recede. If we had chosen a warm color, like red,

for the word “TECH,” the warm color would have come forward, become

more imparlmll, and there would be a (mlﬂm between it and the /mgm‘
word (Chroma). The small type for “incorporated” is Frutiger.

/L rorrecTBEN

inecorporated

(,)[‘\‘IL‘IIS{\', we’ve got a script (Bickbam) combined with a sans serif (Impact).
Lo intensify the contrast, we made sure to choose a heavy, rather vertical sans
serif, and used the special, fancy initial cap that comes with Bickham.




Combining Typefaces

Good Conftrasting Designs

The words “Kitt,” “Katt,” and “CAFE” are the same typeface, but
KittKatt is Bodega Sans Black and CAFE is Bodega Sans Light.
The contrast of \w{g/:r and size is n')zpkasized lzxf a contrast of color.
The ampersand (&), Redonda Fancy, uses a contrast of structure,
color, and \W{g/}l.

The letters of SAGT are dirmb_frozrz the font Blue Island. The on[/\‘
logz'ml choice qf'a contrasting typeface would be a sans serif—just
about any other category Qf type (o/dsf)‘lr, modf’rn_, slab Sfrf'f, snipl, or
another decorative ja(r)' would almost tcrtainly have cozlﬂiftmgfmmrcs.

TABS  INDENTS

This combination uses a m//, decorative, )thbﬁyml sans Sm‘gf
(Serengetti) in all caps vs. a playful, handlettered, childlike

The modern font (Onyx), with its verti

condensed serif

characters contrasts strongly with the horizontal, cursive face face in lowercase. In this logo, we also used a contrast of

L/Cm‘]’mtfr/\:‘. The contrast is f”'lpl.’tl.s‘iZ[’({ with color. direction, size, and, of course, a contrast of color.




Tweak a Letterform

Often log()s involve Lweaking a
letterform out of the ordinary.
This can be a very simple
addition or subtraction to a
character, or it might involve
an illustrative technique.

Having letterforms interact with

each other, as many of these do,
adds visual interest and makes a

typographic design more unique.

CHROMAECH

This is simply an all-type logo with a red dot replacing the bar
in the letter “A” which not only adds more visual interest to the
logo, but provides a color spot that reinforces the word “chroma’”’

Once we saw this business name set in lowercase
italic, it was an easy creative jump to see the letter “f”
in the shape of a feather.

RQB(M Rebin Truchas

a strong combination of typefaces with a
;

We pulled out the tail of the ampersand (&) to give
this logo a more unique look and pm\zdﬂ a sul*t/
visual emphasis to the concept of “art” in the logo.



More Tweaking
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HEALTH SERVICES

IntegratedMarketing

In each of these excamples we simply substituted a small image In the Integrated Marketing logo, designer Landon
of some sort for a character. The small images might ln‘fmm Dowlen customized the letters of the company.
picture fonts, clip art, original art, or just drawn shapes.




Add Elements

These logos each
use an exira
element in
addition to the
company name
which can be
very identifying,
yet very simple.
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Add More Elements
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Add Clip Art

Z i REVOR CLIFTON

computer geek to the rescue!
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... and a few Surprises

% We repeated this little clip art of
the lightbulb to represent both Q%
concepts of “idea” and “swarm”.

The font in naturally playful and TDEAASWARI\/\

unpredictable, the entire logo is sfill
a bit too static for a “swarm.”

% We bounced the type around to Q*‘ \é?

add energy to the letterforms. 1D€Aé SW%/I

¥ In the process of adding more

energy and visual intferest, we @
created the unexpected element Q%
of a stray lightbulb that breaks

away from the swarm. DEA SW‘\BA/I




